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Luxury Beauty Consumer - US

"Luxury beauty brands find acceptance among most
women, with broad use across demographic lines. While
luxury often roots itself in iconic brand identities, the
luxury beauty consumer continues to evolve. This
necessitates that makers and marketers align with more
modern perceptions of luxury, such as clean ingredients,
ethical sourcing and ...

Men's Personal Care - US

"The men’s personal care market, currently valued at
more than $4.4 billion in annual sales, has been growing
steadily since 2014. This growth is largely driven by
men’s interest in personal hygiene essentials such as
shampoos and deodorants. As traditional gender norms
continue to shift, promoting themes of beauty ...

Black Haircare - US

"The Black haircare market has evolved into regimen
maintenance and styling, with chemical product use
concentrated among the few who will always be
customers. Having chemical-free hair is no longer the
big story, but rather how Black consumers’ beliefs and
perceptions of their hair impacts their personal
maintenance, style choices ...

Color Cosmetics - US

"The color cosmetics market is highly dependent on new
product development, as inspired by trends in fashion
and beauty. In 2019, total US retail sales for the color
cosmetics market is expected to exceed $11.1 billion.
Most recently, as innovations in lower-priced offerings
have gained traction, a slowdown in ...

Bodycare and Deodorant - US

"The bodycare and deodorant market continues to
experience slow, yet steady sales growth, reaching $6.5
billion in total 2019 retail sales, an increase of 3.4%
from 2018. Incorporating added benefits or unique
formats typically found in facial skincare into bodycare
can help brands boost engagement and sales. Deodorant
...

Consumers and the Economic
Outlook Q3: A Look at Both Sides -
US

"A lot of coverage has been given to the growing divide
between political views in the US. While there may be
cultural and moral differences that cause fundamental
shifts in beliefs, some underlying concerns, specifically
financial ones, are more similar than different. However,
if a consumer’s personal belief system aligns ...
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