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Private Traffic: Direct-to-
consumer Retailing - China

“Private channels have received great attention as a
direct result of ecommerce development in the wake of
the outbreak. However, brands need to be aware that
private channels are not the answer to all the problems
associated with the rising costs of customer acquisition.
Leading ecommerce platforms are still the ...
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Online Shopping Festivals - China

“Online shopping festivals, as major promotional events
during the year, have entered a stage of slower
development, and there have been increasing
complaints from consumers. Despite that, they remain
appealing to consumers and spending during these
festivals continues to increase. To drive long-term
growth in online shopping festivals, brands and ...
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