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October 2014

Car Purchasing Process - China

“Car financing is finding greater acceptance among
consumers now than before, while car makers and
dealers are focusing more on brand building through
improving their consumer service and advice, both
through sales outlets and online, as well as focusing on
their brand experience beyond just the cars themselves.”
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Menswear Retailing - China

“China’s menswear market continues to grow well,
helped to a large degree by the growth of online
retailing, but leading retailers continue to struggle with
high degrees of market fragmentation and over-supply,
especially in the formal and business casual sectors.
Retailers appear to have been slow to reactto a ...
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