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Snacking in Foodservice - US

"Consumers’ definition of snacking is one that is
blurred, encompassing a variety of food and beverage
categories. The treat yourself mentality is driving the
indulgent side of specialty snacking, but consumers also
desire healthful options they can feel good about.
Convenience and variety are important for specialty
snack shops to ...

Quick Service Restaurants - US

"As the lines between traditional restaurant segments
continue to blur, QSRs (quick service restaurants) have
been taking steps to remain competitive in the changing
restaurant landscape. Most QSR users agree that QSRs
are the best option when they are short on time. QSRs
must make it a priority to maintain ...

On-premise Alcohol Trends - US

"Sales of alcohol at bars, restaurants, and other
establishments continue to grow as consumers feel
relatively positive about the US economy. The alcohol
industry is continually adapting to new consumer
preferences including the movement toward craft beer,
lower alcohol drinks, and cocktails made with the
freshest ingredients. Bars/restaurants can ...

The State of the Burger - US

"The burger category is ripe for continued innovation as
new fast casual players enter the market and existing
brands expand their burger menus. Diners today are
open to trying new and exciting burgers made with
innovative beef blends and unique toppings. While
burgers are a favorite dish for many consumers ...
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