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Alcohol Retailing - Ireland

The alcohol retailing industry in Ireland is currently
faced with many challenges, such as a fragile economy,
the binge drinking culture and its associated health and
societal costs. Indeed, the debate surrounding these
issues has resulted in a raft of legislative measures to
tackle the irresponsible consumption of alcohol that ...

Brand vs Own Label Retailing -
Ireland

The economic downturn has altered consumers’ food
shopping habits. Consumers are now more than ever
looking for value for money when purchasing food
items, and own-label products offer a cheaper
alternative to branded goods. However, sales within a
number of own-label sub-categories within Ireland have
decreased since 2010 as brands ...

Price Promotions and Loyalty
Schemes - Ireland

Consumer spending power has taken a nosedive
between 2008 and 2012, with consumers finding
themselves with less money to spend, and growing
household costs. Thus the hunt for bargains is helping to
sustain the popularity of loyalty cards in retail stores,
and is driving the proliferation of deal-of-the-day
websites among ...

Online Retailing - Ireland

As a result of the continuing effects of the recession,
trade association Retail Ireland reports that retail sales
for RoI are down by 30% as of February 2012, when
compared to the levels experienced during times of
economic prosperity.
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