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Mobile and Tablet Apps - China

“China’s mobile app market is fast growing and rapidly
changing with fierce competition. Chinese consumers
are actively downloading and using mobile apps, while
relatively few of them have spent money on apps yet.
Health and wellbeing apps have seen significant growth
from last year, demonstrating opportunities for app
developers as ...
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Online Media Consumption hLita3s - China
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“Offering personalised media contents and services will
be big topics for online media operators, as consumers
expect better customer service to become subscribers.
For marketers, the growing popularity of online radio
and evolving interactive technologies both exhibit good
business opportunities. However, it is important to
make sure that online advertisements ...
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Digital Trends - China

“Chinese consumers spend more money on technology
products than people from the UK, Canada, the US or
Brazil. In 2014, technology and communication account
for 7.3% of total household expenditure in China making
it the fifth largest spending sector. The increasing
penetration of the Internet and growing sales of ...
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Social and Media Networks -
China

“There are an increasing number of specialised social
and media networks, which differentiate themselves
from the leading networks by focusing on a specific
group or fulfilling specific user needs. Compared to
fully-featured social and media networks that serve the
mass audience, these niche platforms offer brands good
marketing opportunities due ...
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Mobile Phones - China

“Chinese consumers attach importance to mobile phone
brands, while consumers’ brand stickiness can be
enhanced via high-quality products, outstanding
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consumer services, brand integrated cross-devices
platforms as well as breakthrough features.”
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