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Traditional Chinese Snacks -
China

“Given the growing diversity of consumers’ snacking
habits, in terms of locations and occasions, there are
opportunities for manufacturers to create new snacking
environments, for example by encouraging more
daytime snacking in the office, or when on the go.”
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Salty Snacks - China

Instant Noodles - China

“As an increasing number of snack options in China
continue to snare consumer interest, the image of
noodles as first and foremost a convenience product
poses a challenge. However, there is scope for premium
and healthier instant noodles to support growth if they
can meet the demands of the growing ...
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“The plethora of brands and products in the salty snacks
category has meant that brands often find it difficult to
get the attention of shoppers on the crowded
supermarket shelves. The emergence and popularity of
salty snack food speciality stores as a sales channel has
given brands a one-stop platform ...

“Due to the vast geographical area of China, food and
beverage products have regional differences in raw
ingredients, flavours and cooking methods, resulting in
noticeably different local food cultures. With local
flavours remaining popular among consumers,
awareness of and the ability to adapt to local tastes
remain important for food ...
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