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Consumers and Retail Banking -
UK

“Mobile and online are the most frequently used
banking services, but far from gathering dust, branches
are supporting a resurgence in trust for banks as time
distances them from the financial crisis. The decision on
whether to innovate or integrate with existing
technologies can mean the difference between grief and
...

Consumers and the Economic
Outlook: Quarterly Update - UK

“The generally positive outlook of the economic climate,
and the benefits that are gradually being witnessed at
the individual level, means that the people of Britain are
finally regaining their confidence. For the first time
since the economic downturn, Mintel’s data shows that
more people feel better off compared to ...

Consumer Attitudes Towards
Debt - UK

“Lending has increased since the recession and people
have started to show signs of becoming more
comfortable with credit, whether out of necessity or
choice. Rising confidence in line with the economic
recovery is only making people more certain their
repayments will remain manageable, but an interest rate
rise could ...
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