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Health and Fitness Clubs - US

“Though membership and revenues at health and fitness
clubs have appeared to recover from the recession,
locations are still under pressure to perform. The market
of health and fitness clubs is up against several
challenges, including increased free alternatives and
high price points. Clubs that can meet a variety of ...

Feminine Hygiene and Sanitary
Protection Products - US

“The feminine hygiene and sanitary protection products
market is up against several challenges, including
private label brands and other new product innovations.
Brands that continue to innovate and offer line
extensions, as well as build a relationship with users,
will be most successful.”

Oral Care - US

“The oral care market can expect to see growth in the
coming years due to consumers’ regular usage of these
products along with a lack of competitive alternatives.
However, this market does have some issues it will need
to address. In some segments, private label offerings are
slowly starting to ...

Cold, Flu and Allergy Remedies -
US

“While sales of OTC cold, flu, and allergy products have
increased, the category faces several challenges, such as
sales of private label brands as well as natural
alternatives eroding market share of OTC products.”

Health and
Wellbeing - USA
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