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June 2023

Milk and Flavoured Milk - China

"Facing challenged 2022, white milk still got good
growth. Special sourced milk with richer nutrition
claims is gaining popularity. In the future, innovation
based on taste to pair with other food will be other
important demand in high-end market. Meanwhile,
flavoured milk should seize the chance that consumers’
perception is ...
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Senior Food and Drink Solutions -
China
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Yogurt - China

“As consumer awareness of probiotics is limited, direct
and simple communication can better covey benefits of
probiotics in chilled yogurt and establish its
irreplaceability. Frozen yogurt and the natural thickness
of strained yogurt can be new innovation directions to
redefine indulgence and sustain consumption interest,
while artificial sweeteners are next ...

Ready Meals - China

“The ready meal industry is anticipated to continue
expanding steadily and to continue having a fragmented
competitive environment. With improved government
backing, talent quality, and investments in the
development of cold chain logistics, the entire industry
will be upgraded. Brands should provide a greater sense
of freshness, a wider variety ...
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“In the upcoming years, policies will have a big impact
on the lives of China's elderly. After COVID,
immunological support will continue to be a top priority
for seniors. Helping senior people learn how to adjust
physically and mentally to work up to the age of 65 will
inevitably ...

April 2023
Instant Foods - China

“The fading of the pandemic has slowed down the
growth of the instant food sector. Faced with increasing
internal and external competition, brands need to
showcase unique selling points by upgrading the taste
and nutrition of products to attract consumers who are
more price-sensitive after the pandemic.”
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