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Dining Out: A 2017 Look Ahead -
US

"Restaurant sales are predicted to grow at a steady rate
with yearly growth near 4% through 2021. Consumers
are craving unique experiences, and legacy chains can
no longer rely on what’s worked in the past, especially as
the environment becomes more competitive. Across
demographics, consumers still find value in a ...

Coffee and Tea on Premise - US

"The on premise coffee and tea market is characterized
by the sustained growth of existing establishments and
the influence of third wave coffee shops. While most
consumers are satisfied with current coffee/tea options,
a new generation of consumers is driving the trend to
premium beverages. Restaurants face strong
competition ...

Pizza Restaurants - US

"Pizza is a segment where innovation is consistently
occurring from a menu and service perspective. While
the segment is becoming more competitive and
consumers value a premium pizza experience, there is
an interest in menu items that go beyond the pizza, with
a focus on healthier sides and appealing non-pizza ...

Casual Dining - US

"Consumers are increasingly seeking the opportunity to
customize their meals, through build-your-own meal
options, but they also crave dishes that can’t be
replicated at home. When it comes to technology, diners
are more interested in having their basic needs met,
such as free WiFi and electronic chargers, before
restaurants offer ...

Sandwiches, Subs and Wraps - US

"The state of the LSR (limited service restaurant)
sandwich market reflects major trends in the LSR
industry as a whole. QSR (quick service restaurant)
giants such as Subway command the greatest share of
sales but are slowly losing business to rapidly growing
fast casual concepts. As consumers turn to more ...

Foodservice -
USA
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