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Household Hard Surface Cleaning
and Care Products - China

“With the population and economy growing, use of
household cleaning products is also expected to expand.
To take advantage of this, both domestic and foreign
manufacturers are racing to build plants in China to
establish their strategic footholds.”
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Air Fresheners - China

“Thanks to growing disposable income and urbanisation
resulting in an expanding consumer base, the air
fresheners market in China has enjoyed steady growth
between 2008 and 2012. The effectiveness of
eliminating odours remains the second most important
factor when buying air fresheners, thus traditional air
fresheners that highlight the benefits ...
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