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The Fitness Consumer - China

“Consumers prefer buying various products to follow an
active lifestyle over paying for fitness-related services.
‘Sports nutrition’ and ‘self-confidence’ are key words to
capture spending interest when marketing fitness-
related products. Sports nutrition values inspire
common beverage types such as fruit and vegetable juice
to innovate and upgrade. A supportive fitness ...
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Nutrition Knowledge - China

“Consumers’ demand for nutrition will evolve to
become ‘smarter’. At the same time, awareness of
getting nutrient-rich food into the body will be as
important as the need to cut potentially unhealthy
ingredients (eg sugar). As a result, future opportunities
for nutrition-related market players include finding
feasible methods to make ...
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Gut Health Management - China

“Gut health will evolve to be more than simply
preventing physical health issues from happening in
consumers’ current life stage. For mass market
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consumers, especially the early middle-aged, they will
have a long-term goal to achieve healthy ageing. For gut
issue sufferers, this will include leading a better lifestyle
but ...
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