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Consumers and the Economic
Outlook: Quarterly Update - UK

"Mintel's key measures of consumer confidence show
that people are still wary. Although the improvements in
sentiment that accompanied the end of the income
squeeze have been sustained, 2015 has been a year of
consolidation, rather than one of soaring consumer
spirits. Earlier in the year, the election added ...

Green, Ethical and Socially
Responsible Finance - UK

“The level of influence that ethical considerations have
over consumer selection of financial services products
and services is minimal, however, this is beginning to
change. Younger consumers are more willing to pay
extra for products provided by socially responsible
companies. Incumbent providers need to pay attention
to this gradual shift ...

Consumer Payment Preferences -
UK

“The payments market defies all typical negative
stereotypes of the financial services sector. It is dynamic,
fast paced and innovative with multiple players
competing to solve the payments challenges of both
today and tomorrow. This is creating an environment
that is both exciting and potentially hugely beneficial to
both providers ...
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