
December 2016

October 2016

Sexual Health - UK

“Durex is by far the dominant player in the market. Far
from resting on its laurels, however, the brand
consistently aims to instil in young adults the
importance of safe sex, with initiatives that leverage the
cultural themes and media most resonant with this
group. To an extent, this is ...

Suncare - UK

“The suncare sector is estimated to show little change in
value in 2016, despite a rise in usage of sun protection
and self-tanning products. This is likely due to savvy
shopping behaviours which have seen discounters rise in
popularity. NPD in usage occasions has boosted usage in
the self-tanning sector ...

Healthy Lifestyles - UK

“A third of adults believe that they are healthier now
than they were a year ago, reflecting the UK’s booming
interest in healthy living. However, healthy habits are
hard to adopt, and even harder to sustain. The perceived
higher cost of healthy food is also a significant barrier.
Brands and ...
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