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products is becoming increasingly difficult to

differentiate between and more and more brands have AL

become established, connecting with consumers on an o

emotional level allows brands to cut through the - XUt , SERHTSHTID
advertising clutter and build a deeper connection with

consumers.”

— Wenwen ...

October 2015

Health Supplements - China

“The health supplements market is forecast to grow at a
steady pace thanks to the positive social economic
environment. Further growth opportunity exists in
answering the increasingly diverse consumer needs, ie
health supplements are not just health-keeping
measures, but also for living a better life.”

— Karen Liu, Senior ...
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