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Sugar Confectionery - China

“Competition in the market is forcing manufacturers to
diversify their product to meet the needs of increasingly
sophisticated consumers. There are increasing new
opportunities for products aimed at specific consumer
segments, such as women and the elderly. There is also
the opportunity to target high-end consumers with
hand-made candies sold ...
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Sauces and Seasonings - China

“Consumers welcome easy solutions to cooking. There is
scope for manufacturers to develop more specialised
sauces and ready-to-use sauces, given that consumers
would have a clearer concept of which ingredients best
pair with the sauces and seasonings under the direction
of the specialised sauces and seasonings, and ready-to-
use sauces provide ...
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Cheese - China

“Brands should prioritise the young consumer market
(both consumers in their 20s and children) to cultivate
cheese consumption habits. In the adult market, cheese
for snacking is an opportunity.”

— Hao Qiu, Research Analyst
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Bakery Products - China

“Consumers are paying more attention to the food they
are ingesting under the growing concern of food safety
and health issues. They are shifting their preferences to
grain bread, which is less oily and using more organic
coarse wholemeal flour. Homemade is another action
consumers take to fight against the ...
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Prepared Meals - China

“Busier lifestyle in urban has fuelled demand for
prepared meals which are known for convenience. In
general, higher tier cities/incomes/education consumers
show higher demand in prepared meals. Segment
consumption shows more distinctive differences. The
core consumers for Chinese style prepared meals which
include frozen/chilled dumplings/wontons, frozen ...
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Baby Food and Drink - China
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Yogurt - China

“Chinese consumers are in the process of switching to
healthier diets, pushing up consumption of healthy food
such as yogurt which is known for its high nutritional
value. Meanwhile the tasty nature of yogurt has also
allowed it to fit into consumers’ growing snacking needs,
to further drive retail volume ...
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Chocolate Confectionery - China
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“Vegetables, organic ingredients, and minimising
packaging size to control nutritional intake could be the
springboard for baby food producers to expand
penetration among younger parents.”
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Biscuits, Cookies and Crackers -
China

“Product innovation is key to business growth, since
consumers are open towards different types of biscuits
and are eager to try new products. Healthy and
indulgent are the two key areas for product innovation
as they are the main purchase drivers.”
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BRI R - China

“hERRER T ARILEPRBREIEK, KT %
RIHBREMOARMBEERNTK , HEMETEE M
RIS B HRE AR SN RERTRS
1B, DO SRR T IR,

“Product innovation is key to business growth, since
consumers are open towards new and luxurious
chocolate flavours and are willing to pay extra for
chocolates with health-enhancing benefits. Meanwhile
from an execution perspective, manufacturers could
resort to launching seasonal flavours and packaging to
both maintain consumer excitement and attract new ...
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Noodles - China

“Consumers are demanding a wider variety of new and
exotic flavours, as more people travel overseas, and are
exposed to more new cuisines. This provides an
opportunity for noodle manufacturers to create bold
new flavours that generate interest among increasingly
sophisticated consumers.”

Salty Snacks - China

“Manufacturers might consider adopting a multi-brand
strategy to meet the demand for different types of
snacking food from different consumer segments —
depending on their respective attitudes towards salty
snacks — so as to more effectively expand both business
scope and consumer reach.”
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