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Home Insurance - UK

“Home insurance can be a hostile market for new
entrants because it is hard for brands to create
sufficiently distinct identities for themselves, and
because consumers place such importance on strong
reputations and previous experience.”

Private Medical Insurance - UK

“Penetration of private medical insurance is at an all-
time low. Just 14% of consumers say that they are
covered by an insurance policy. However, 40% of the
adult population agree that ‘private medical insurance
gives a standard of care that the NHS can’t match’,
showing that people can see the ...

Consumers and the Economic
Outlook: Quarterly Update - UK

“The revival in confidence has stalled. Although the
economy is picking up speed, the population as a whole
isn’t feeling the benefit of the recovery. People are as
likely to say that they feel worse off than they did a year
ago as they are to say that their finances ...

Health Cash Plans - UK

“Mintel’s research shows that just 7% of non-HCP
owners said that they had never heard of the product.
This represents an excellent level of product awareness,
but the opinions about premiums suggest that insurers
are failing to either get their price message across, or to
make full use of their ...
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