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Beauty Retailing - US

"The US beauty industry is expected to garner sales in
the range of $57 billion this year. Common themes and
trends across the industry include inclusivity to address
America’s diversification, clean beauty (products sans
suspected toxic ingredients), simplification of beauty
routines, the integration of physical and digital
channels, personalization in ...

Online Grocery Shopping - US

"Despite doubling from 2013-18, online grocery sales in
the US remain a small proportion of total grocery sales
and an even smaller proportion of total eCommerce.
Unlike other major product categories, adoption of
online shopping in this sector has been slow, namely
due to consumers’ strong preference to shop in-store ...

Digital Advertising - US

"Sales of desktop and mobile banner and video ads have
grown dramatically over the years, rising from $10.7
billion in 2013 to $39.3 billion in 2017. However, 2018 is
the last year in which sales growth is expected to remain
around or exceed 20%. This is likely because ...

Furniture Retailing - US

"The furniture category has grown consistently over past
few years, which is expected to continue over the next
five years, thanks to a stable housing market and
increasing types of living situations, which creates more
housing needs. Still, replacement dominates purchases,
and consumers need new reasons and options to
encourage ...

Grocery Retailing - US

"The grocery industry will become $700+ billion strong
within the next five years. During this time, it’s likely
that additional mergers and acquisitions will occur as
competition inside and outside the industry (eg from
restaurants) intensifies. While consumers’ grocery
shopping behaviors may be rather status quo for now,
this will ...

Consumers and the Economic
Outlook - US

"Consumers remain confident in their financial health
and anticipate little change in the coming year, resulting
in stable patterns of financial opinions and behaviors.
Consumers hope to save for the future while also
maintaining spending levels that accommodate their
current lifestyle. This Report looks at the role credit
score plays ...

Shopping for Home Décor - US
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"The home décor market is expected to grow, thanks to
healthy market factors and a genuine interest in decor,
supported by the housing market and a retailer
emphasis on the category. Although many consumers
seem to enjoy shopping for décor, not always requiring a
specific reason to shop, they’re changing ...
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