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Food Retailing - Spain

Mintel European Retail Intelligence provides
independent, expert coverage of the major retail sectors
throughout Europe. Each title in this series analyses
retailing trends in up to 19 European markets, including
the Scandinavian nations and Eastern European
countries such as the Czech Republic and Poland as well
as the major Western ...

Food Retailing - Germany

Mintel European Retail Intelligence provides
independent, expert coverage of the major retail sectors
throughout Europe. Each title in this series analyses
retailing trends in up to 19 European markets, including
the Scandinavian nations and Eastern European
countries such as the Czech Republic and Poland as well
as the major Western ...

Food Retailing - Europe

This report series covers the 19 leading economies of
Western Europe. In total these countries account for
around 98% of all European retail sales, excluding
Russia. The remaining ten countries are either too small
(eg Luxembourg) or are not sufficiently well developed
to warrant detailed coverage (eg Romania and Bulgaria

November 2009

Food Retailing - UK

People want their grocery shopping to be convenient.
But, in contradiction of popular myth, most people
(85%) don't mind grocery shopping, although 35%
admit that they find it a chore.

Clothing Retailing - France

Mintel European Retail Intelligence provides
independent, expert coverage of the major retail sectors
throughout Europe. Each title in this series analyses
retailing trends in up to 19 European markets, including
the Scandinavian nations and Eastern European

Food Retailing - Italy

Mintel European Retail Intelligence provides
independent, expert coverage of the major retail sectors
throughout Europe. Each title in this series analyses
retailing trends in up to 19 European markets, including
the Scandinavian nations and Eastern European
countries such as the Czech Republic and Poland as well
as the major Western ...

Food Retailing - France

Mintel European Retail Intelligence provides
independent, expert coverage of the major retail sectors
throughout Europe. Each title in this series analyses
retailing trends in up to 19 European markets, including
the Scandinavian nations and Eastern European
countries such as the Czech Republic and Poland as well
as the major Western ...

Clothing Retailing - Spain

Mintel European Retail Intelligence provides
independent, expert coverage of the major retail sectors
throughout Europe. Each title in this series analyses
retailing trends in up to 19 European markets, including
the Scandinavian nations and Eastern European
countries such as the Czech Republic and Poland as well
as the major Western ...

Clothing Retailing - Germany

Mintel European Retail Intelligence provides
independent, expert coverage of the major retail sectors
throughout Europe. Each title in this series analyses
retailing trends in up to 19 European markets, including
the Scandinavian nations and Eastern European
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countries such as the Czech Republic and Poland as well
as the major Western ...

Clothing Retailing - Italy

Mintel European Retail Intelligence provides
independent, expert coverage of the major retail sectors
throughout Europe. Each title in this series analyses
retailing trends in up to 19 European markets, including
the Scandinavian nations and Eastern European
countries such as the Czech Republic and Poland as well
as the major Western ...
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Clothing Retailing - Europe

This report series covers the 19 leading economies of
Western Europe. In total these countries account for
around 98% of all European retail sales, excluding
Russia. The remaining ten countries are either too small
(e.g. Luxembourg) or are not sufficiently well developed
to warrant detailed coverage (eg Romania and ...
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countries such as the Czech Republic and Poland as well
as the major Western ...

Clothing Retailing - UK

There is more choice than ever before in the UK’s
clothing mass-market. But it has been dominated by
price for much of the last ten years, as cheaper sourcing
from the Far East has facilitated the growth of value
retailers.
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