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Coffee Houses and Donut Shops -
US

“Coffee houses and donut shops have pushed to become
lifestyle brands so they can remain relevant through the
day and cater to the changing needs of consumers. With
coffee houses and donut shops continually adding food
items and diversifying their beverage programs, it is
increasingly important for them to differentiate ...

Pizza Restaurants - US

The pizza consumer is changing as people look to
healthier, more upscale, and on-the-go dining
experiences. We have seen many fast casual pizza
restaurant chains spring up in the past year and
consumers are moving toward gourmet-like flavor and
ingredient combinations. However, with the weak
economy, some consumers are still ...

Family Midscale Restaurants - US

“Family restaurants face increasing competition from
fast food and fast casual chains, which offer value based
on low prices, convenience, and easily customizable
options. More modern ambiance through restaurant
renovations and redesigns, convenient breakfast items,
and showing value by offering more BFY foods at
budget-conscious prices are the ways forward ...

Fast Casual Restaurants - US

“Due to consumers’ budgets still being constrained, fast
casual restaurants must find a way to provide more
value in order to justify higher prices. This value
proposition includes quality items and upscale yet
casual experience at an affordable price. Corporate
responsibility initiatives will play an increasingly
important role, as will ...

Foodservice -
USA
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