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Sunscreen Products - China

“The market is experiencing fast growth and consumers
are becoming savvier and their needs are evolving from
high-index SPF/PA to strong protection results
delivered by advanced technology and ingredients.
Future opportunity lies in meeting consumers’ trade-up
demand for safer products boasting natural ingredients
and ease of removal, offering comprehensive ...
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Bodycare - China

“Bodycare is less likely to be considered as essential
when compared to other beauty and personal care
categories, therefore this market relies on product
innovations to draw consumer attention and drive trial
and usage. Incorporating added benefits, ingredients or
formats that are typically seen in facial skincare into
bodycare can ...

Facial Skincare - China

“The usage rate of basic facial skincare products has
increased compared to 2017, with more uptrends seen in
facial cleanser and suncare products. Although they are
not high-priced products like serums, premiumisation
opportunities exist for facial cleanser by offering more
advanced benefits like anti-aging for mature women and
soothing for ...
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