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August 2021

Fashion Influencers - China

“Fashion influencers have been increasingly important
for consumers when making purchase decisions. With
the vigorous development of social media, fashion KOLs
keep adapting new ways to connect with consumers.
From pictures and text to short videos and
livestreaming, through Weibo and Xiaohongshu to
Douyin and Bilibili, the content and format ...
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