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Travel Money - UK

“There are opportunities for big name brands in the
fragmented travel money market, where price often
comes secondary to convenience, and consumers prefer
the reassurance of a well-known brand. Brands have the
opportunity to take advantage of the potential growth of
pre-paid cards. However, if they are to do so ...
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Car Finance - UK

“The key to sustaining an impressive level of growth in
the car finance market in the years to come will be
offering extras to overcome consumer reactions to
interest rate rises, and finding a way to get a real
foothold in the used car market.”

Deposit and Savings Accounts -
UK

“The prolonged period of low rates of return on savings
products has been detrimental to savers. Consumers are
now showing a tendency to grow their in-credit current
account balances, which often offer more attractive rates
and benefits, instead of moving money to their savings
accounts.”
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