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Luxury Retailing - China

“Consumer attitudes to luxury brands have changed
recently as the market has recovered growth, if at a
slower pace than before. Attitudes are increasingly
focused on experiences rather than only things, and
increasingly diverse consumers are choosing from a
much wider range of brands. Luxury retailers have to
adapt to ...
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Online to Offline Retailing - China

“The online retail market is slowing, becoming more
competitive and has to become more integrated with
offline retailing. Retailing has to include a combination
of both, requiring redefining what the role of physical
stores should be and using more mobile technology.
Rising competition is already driving mergers and cross-
investment deals ...

reports.mintel.com



