
March 2020

February 2020

January 2020

Consumers and Online Financial
Advice - UK

“Automation and the shift towards digitisation are
making financial advice more accessible and affordable,
a trend that is set to finally democratise the market.
Consumers, particularly younger ones, are generally
open to robo-advice services, and people are not against
paying for these as long as cost-savings are passed on to
...

Consumers and the Economic
Outlook - UK

“The UK left the EU with consumers still expecting
Brexit to have a negative overall effect, but with much
more positive views than in previous months. The clarity
provided by the General Election and delivery of Brexit,
continued high employment and above-inflation wage
rises, have combined to pushed Mintel’s consumer ...

Retail Payment Options - UK

“The way we pay is changing, with fewer cash
transactions and new payment methods emerging.
These new payment methods better reflect changes in
shopping habits by allowing people to delay payment for
online purchases until after they’ve received the item or
split the cost to ease the pressure on household ...

Consumers and Saving - UK

“When it comes to saving and making the most of their
finances, the majority of people are reluctant to receive
direct help from financial services providers. Attitudes
tend to vary greatly depending on demographics,
particularly age, but consumers of all generations agree
that technology helps them to be better at ...
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