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Consumers and Financial Advice -
UK

“The digitisation of advice creates opportunities for
advisers to find new markets and cater for a wider
audience. However, there needs to be a concerted and
collective industry effort to define the many different
types of digital solution that now exist, in order to
improve clarity for, and understanding by ...

Consumers and the Cost of Living
- UK

“Decades-high inflation has prompted significant and
wide-ranging changes in consumer behaviour. Savvy
shopping and a focus on value has come squarely to the
fore, and people are particularly interested in ways to
reduce energy use. However, expectations that steep
price rises will stick around for an extended period also
provide ...

Consumers and General
Insurance - UK

“The general insurance market faces a challenging year
in 2023 as inflation continues to grip the UK economy
and consumers continue to face a squeeze on household
finances. While the essential nature of insurance means
that cover cancellation is likely a last resort, consumers
will look for ways to lower ...

Sustainability in Financial
Services - UK

“With the majority of consumers showing concern over
the environment, there is a large market for green
financial products. It remains difficult for people to
know if one provider is more sustainable than another,
however, with greater regulation needed to standardise
green claims and ratings. It is important sustainable
bank ...
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