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Cleaning in and Around the Home
- UK

“Brands in the cleaning market have to react to changes
in the structure of households in the UK – more older
consumers, more people living alone, more people living
with less space, and hence less need to clean. Adapting
to that will be challenging, but there are positive signs
too ...

Consumers and the Economic
Outlook - Quarterly Update - UK

“Financial well-being and confidence was lower in each
of the three months to October than we reported
throughout the summer months. This matches the
stagnant economic performance in August and
September. Overall though, most consumers are still
getting by, and remain relatively optimistic about their
financial future.”

– Rich ...

The Private Label Household Care
Consumer - UK

"The success of own-label has been underpinned by a
perceived improvement in quality in recent years,
helping to drive people towards these products even
despite the amount of discounting on big name brands.
This is raising expectations, which suggests that
continued NPD is likely to be crucial to its future ...

Household Care -
UK
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