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Online Retailing - UK

“The online market is still finding its new equilibrium
following the COVID-19 pandemic, but its role in all
aspects of browsing and buying behaviour remains
significantly heightened. The strong value credentials of
the channel mean that it has overall gained in a market
where shoppers are looking for value. The ...

DIY Retailing - UK

“The cost of living crisis has impacted the DIY market as
we see consumers taking on smaller home improvement
projects with lower spend. We see DIY retailers
addressing the uncertainty brought on by rising inflation
by enhancing their value propositions for its shoppers.
The DIY market is perfectly situated to ...

Furniture Retailing - UK

“Already impacted by a natural rebalancing of demand
post-pandemic, the cost-of-living crisis has further hit
consumer spending, especially on big-ticket items like
furniture. However, it’s not always about trading down.
67% of consumers would prefer to trade up to high-
quality items with longevity and 42% bought new
furniture to treat ...

UK Retail Trends - Autumn - UK -
2023

Retail: Overview
- UK

© 2024 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel. reports.mintel.com


