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Pet Foods - China

“Pet owners are becoming knowledgeable and
sophisticated in selecting pet food, as they will
proactively seek information before making purchase
decisions. Their concern around food safety and
attention to nutrition suggest brands should not only
fortify nutrition but also provide transparent
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Breakfast Foods - China

“During the outbreak, more consumers have taken
breakfast at home, which provides good opportunities
for retail products. By leveraging digitalization, players
are endeavouring to meet the breakfast needs of every
consumer by building up convenient breakfast service
facilities. Despite being touted as the most important

information. With the evolving attitudes of treating pets meal during one’s day, breakfast ...
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Ready Meals - China

“Consumers’ changing dining habits from eating out to
cooking at home due to COVID-19 bring market
opportunities for ready meals. With the evolving
definition of convenience, brands should satisfy
consumers’ desire for elevated convenience without
compromising their upgraded requirements for
nutrition and flavour. Customised products could help
brands better serve ...

Ice Cream - China

“The domestic ice cream market has benefited greatly
from the expansion in cold-chain distribution, providing
opportunities in redefining ice cream as a dessert
suitable for in-home consumption through online
channels. Modernized ice cream products may
differentiate through inclusion of additional textures,
distinctive and indulgent ingredients or use of authentic
manufacturing ...
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