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Pizza Restaurants - US

“Pizza restaurants have adapted well to the changing
needs of consumers with a product that hadn’t been
altered a great deal since it became a mainstream
cuisine option. Concepts are entering into the fast casual
arena with the help of new technology to give consumers
personal made-to-order items with upscale ...

November 2012

Family Midscale Restaurants - US

“Family midscale restaurants offer a sit-down
experience at low prices with menus that tend to have
something for everyone. However, over time, this
segment has lost some excitement and is currently
facing competition from segments with better pricing,
more upscale items, and better overall dining
experiences. Health initiatives, value, and ...

October 2012

Coffee Houses and Donut Shops -
US

“As the economy rebounds, are consumers returning to
their pre-recession ways or do operators need to create a
new, more compelling reason to get consumers to
unplug the home coffee maker? Operators are turning
their attention from their core coffee/donut business to
be all-day dining options. Also, while different ...

Fast Casual Restaurants - US

“The competitive foodservice landscape emphasizes a
few key issues that face fast casual operators. To begin
with, the number of fast casual concepts entering the
market has forced operators to seek greater
differentiation. As such, there’s a range of service styles
within the fast casual realm, which is causing confusion
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