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Eating Out Review: Inc Impact of
COVID-19 - UK

“For years, pubs and coffee shops have been vying with
one another in ruling the high street, and with more
consumers staying at home since the start of the
pandemic, a fundamental human need for community
unlocks the opportunity for both to respond and give
consumers a sense of belonging ...

December 2020

Consumers and the Economic
Outlook: Inc Impact of COVID-19 -
UK

“The November lockdown of England will bring the
already fragile economic recovery to a sharp halt. The
Office of Budget Responsibility expects the UK’s
economic output to fall by 11.3% over the course of the
year, before growing by 5.5% in 2021, and finally
recovering to pre-COVID levels ...

November 2020

Coffee Shops: Inc Impact of
COVID-19 - UK

“Consumers’ interest in coffee shop products for at-
home use is driven by changes in their daily lives as
many are spending more time than ever inside their
homes and shopping more online, unlocking
opportunities for coffee shops to bring their brands into
people’s homes through e-commerce.”
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Contract Catering: Inc Impact of
COVID-19 - UK

“The contract catering market has been hit hard by the
coronavirus pandemic. The widespread closure of
catering sites has inhibited activity and where operation
is possible, has entailed extra costs and lower capacity
due to social distancing regulations.

Pizza and Italian Restaurants: Inc
Impact of COVID-19 - UK

“The entrepreneurial spirit of pizza and Italian
restaurants/takeaways is strong and some have actively
sought out change and embraced innovation amid the
pandemic. The first step is to reach out to consumers
who need at-home and contactless dining options, and
some of these concepts are worth continuing as a ...
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