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中国白酒中国白酒 - China

“中国白酒市场发展缓慢，但目前迎来触底反弹，回温迹
象显现。在反奢侈浪费运动的压力下，降价策略并不能为
高端白酒企业带来可持续发展；公司和品牌应侧重于白酒
的独特性，来由此区别于其它烈酒品类。为了瞄准下一代
白酒饮用者，公司和品牌不仅应大力研发包装创新，而且
还要着眼于购买渠道和购买场合的多元化发展，以影响年
轻消费者的购买决定。定制化和个性化白酒也应是公司和
品牌的重点布局。”

– 李蕾，研究分析师李蕾，研究分析师

Chinese Spirits - China

“The Chinese spirits market developed slowly but is now
resilient and shows signs of recovery. Price reduction is
not a sustainable tactic for premium baijiu market
players to deal with the pressure of anti-extravagance;
companies and brands should concentrate on the
uniqueness of baijiu to differentiate it from other spirits
...

餐饮娱乐渠道软饮料饮用趋势餐饮娱乐渠道软饮料饮用趋势 - China

“饮料通常不是一餐当中的主角，但搭配食物一起售卖可
以有效提升消费者点购饮料的可能性。配餐概念在酒类和
西餐文化中已得到充分的开发, 但在中国文化中除了凉茶
已成功与火锅搭配外，将其它非酒精饮料与各式中国地方
特色菜一起搭配饮用的空间也非常广阔。”

– 杨晴，研究分析师杨晴，研究分析师

牛奶和调味奶牛奶和调味奶 - China

“鉴于中国有大量的乳糖不耐受患者，无乳糖牛奶大有可
为。不过，由于消费者对乳糖不耐症认知不足，所以长远
系统的消费者教育势在必行。植物蛋白饮料也威胁着牛奶
市场的发展，意味着牛奶生产商应强化其健康益处，积极
备战日益加剧的竞争。低脂牛奶仍将是市场小众产品，不
过制造商可以借鉴参考全球的‘优质脂肪’奶趋势进行创
新”。

– 刘超伦，高级研究分析师刘超伦，高级研究分析师

婴幼儿配方奶婴幼儿配方奶 - China

“面对即将颁布的更严格的行业规范和日益加剧的市场竞
争，找到与消费者沟通和进行产品销售的新方法是公司和
品牌的当务之急。易于消化吸收和类似母乳的婴幼儿配方
奶产品更有可能在中国市场上取胜。另外，鉴于中国妈妈
们掌握的婴幼儿配方奶成分的知识有限，公司和品牌需要
在市场教育方面加大投资。”

– 李宇静，高级研究分析师李宇静，高级研究分析师

On-trade Soft Drinks - China

“Beverages usually are not the centre of a meal, but
pairing the beverages with food can effectively increase
consumers’ likeliness of ordering a drink. Aside from
herbal tea brands which have successfully paired
themselves with hot pot cuisine, there is still great
potential for other non-alcoholic drinks to pair with ...

儿童饮品儿童饮品 - China

“目前很多儿童饮料过分强调儿童偏好的口味和包装设
计，并忽略了家长才是最终购买决策者的事实，而全天然
成分对于家长来说是最重要的购买因素。过多的食物添加
剂和高含糖量是目前家长们最担忧的问题，儿童饮料中应
减少使用这些成分，以保持该品类的市场可持续性，并与
来自非儿童饮料市场上的竞争相抗衡。”

Milk and Flavoured Milk - China 茶饮料茶饮料 - China

Drink - China
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"Given the large base of lactose intolerants in China, the
lactose-free milk segment is worth investing in. The
market will, however, require laborious education
programmes due to poor consumer understanding of
lactose intolerance. Plant protein drinks are also
threatening the milk category, suggesting that milk
producers should reinforce their health ...

“近几年，中国即饮茶饮料市场增速放缓。目前，市场表
现不济的原因在于：与其他软饮料品类之间的竞争白热
化；消费者对绿茶以及红茶饮料的需求下滑；市场中缺乏
产品创新。由于商家不断推进高端化，鼓励消费者趋优购
买，同时，积极展开口味和成分创新，并推行行之有效的
消费群体细分战略，精准定位。鉴于此，尽管市场面临多
方压力，但未来的发展前景依旧乐观。”

– 李蕾，研究分析师李蕾，研究分析师

Infant Milk Formula - China

“Faced with upcoming tougher regulations and
increasingly intense market competition, companies and
brands need to find new approaches to communicate
with consumers as well as drive sales. IMF (Infant Milk
Formula) products which are easier to absorb and
similar to breast milk are more likely to win in the China
...

Tea Drinks - China

“The ready-to-drink tea drinks market in China has
developed slowly over recent years. Intense competition
from other soft drink categories and the decline in
demand for green and black/red tea drinks, and lack of
product innovation have all led to the poor performance
of the current market. Despite the ...

Children's Drinks - China

“Many current CD products have overemphasized the
kids-friendly taste and package design and have
overlooked that parents are the ultimate decision
makers, with all-natural ingredients the element that
matters most for them. Excessive food additives and
high sugar content are currently parents’ biggest
concern and should be removed to keep ...

Drink - China
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