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Cheese - China

“The cheese market has shown a slowed growth rate due
to consumers’ conservative financial outlook with
market offerings moving away from the price war of
discounts that discouraged the total sales volume. In the
future, the growth will benefit from policies supporting
cheese consumption and better awareness and
acceptance of ...
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Nutrition for Pregnancy - China

“Maternal nutrition companies must focus more on the
health demands of women with plans to have more
children, as well as address different ailments that may
occur at specific times during preconception, pregnancy,
and postnatal. Offering support on stress relief for
women who wish to conceive in light of fears ...
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Cooking and Baking Habits -
China
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Cooking Oils - China

“Cooking oil brands would face stagnant consumption
due to consumers’ growing awareness of daily fat intake.
To sustain growth, brands can capitalise on low-fat
cooking oils such as MLCT oils, or keep tapping into
niche oil — especially walnut oil — by expanding their
target audience and leveraging effective promotional ...
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Infant Milk Formula - China

“Rising China pride, the impact of COVID-19 and the
new China IMF standards are likely to further improve
preference for premium products launched by domestic
brands, so international players need to step up their
game to meet Chinese babies’ nutritional needs and
develop resonance and rapport with moms.”
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Baby Supplementary Foods -
China

“The baby supplementary food market is risking decline
in value of sales mainly due to the continued decrease in

“Healthy eating continues to drive usage of healthier
cooking methods and sustained attention to light diet
and naturalness, indicating the opportunity for both
upgraded cooking appliances such as air fryers and
healthier condiments such as sugar substitute. Brands
should also help young consumers with adaptive
cooking to keep them engaged ...

Sauces, Seasonings and Spreads -
China

“The sauces, seasonings and spreads market has
experienced slow but resilient growth in 2022 with the
rise of in-home cooking and stockpiling amid the
resurgence of COVID-19. As minus claims are becoming
mainstream, soy sauces can further premiumise via
nutrition fortification. For compound seasonings,
brands could differentiate with novel flavours ...
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number of new births resulting into lower consumer
base. Buoyed by COVID-19, products that have a strong
health positioning are attracting greater interests in the
market. Baby supplementary food brands will ...
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Sugar Confectionery - China

"The sugar confectionery market faces intensified
internal competition as well as external threats from
health supplements. Brands — especially those focused
on functional candy — are recommended to capitalise on
the stress relief function and promote naturalness
through vitamin and mineral content rather than TCM
ingredients."

Pet Food - China

“Naturalness is one of the leading repurchasing factors
but with a specific definition. Pet owners ask not only
for all-natural ingredients but also that the food should
be part of the animal’s natural diet. Together with food
for weight management, these are the most urgent needs
for the market to ...
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Ready Meals - China

“The latest and largest resurgence of cases in China has
accelerated the retail sales of ready meals and boosted
the consumption of its less penetrated categories (ie
ready-to-cook and ready-to-prepared foods). To keep
the growth momentum in the post-COVID-19 period,
brands can renovate traditional ready meal products to
tap into ...

Yogurt - China
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Ice Cream - China

"Growing time spent at home as a result of the recent
resurgence of COVID-19 in China may benefit in-home
consumption of packaged ice cream due to its
comforting role. Brands can step further by transporting
consumers to their favourite destinations with ice cream
recipes inspired from regional cuisines. Meanwhile, it’s

Plant-based Food - China

“Consumers’ growing preference for localised plant-
based meat product indicates that it’s time for plant-
based meat to move beyond novel ingredient
representing Western dietary culture and to be
integrated into local food culture. A look into the senior
consumer group places opportunity for plant-based
foods to intrigue their needs in healthier ...

Instant Foods - China

“The instant food market experienced a decline in the
past year due to the significantly-reduced in-home
consumption compared to the pandemic period. Faced
with competition from ready meals and delivery foods,
instant food brands would need to further enhance ‘plus’
attributes in the products and leverage occasion-based
marketing to sustain ...

“Ambient yogurt is facing declining consumption
frequency and low willingness to trade-up. Chilled
yogurt, despite its large decline in market value, saw
increases in overall consumption frequency. Innovations
focused on sugar-free products, patented strains, and
improved indulgence brought by mix-ins will help win
back the market momentum.”

Meal Replacements - China

“With the target audience mainly being females, meal
replacement brands need to provide age-specific
solutions among females to sustain growth. In addition,
the line between meal replacements and snack foods is
increasingly blurred. Without compromising the taste,
brands need to promote ‘plus’ nutrients while
downplaying ‘minus’ claims to satisfy consumers’ ...
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Milk and Dairy Beverages - China

"White liquid as a whole had the best performance this
year. But ambient plain milk needs to be conscious
about pricing and pay more attention to taste, while
chilled plain milk can leverage more dimensions to
deliver the concept of freshness. White powder is
leveraging the growing silver economy and ...
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Senior Food and Drink Solutions -
China

“Health is in the lime light but indulgence still matters
to seniors. In short term, nutrition label and health
claims are still key consideration. In the long run,
seniors are looking forward to specialized indulgent food
and drinks which balance nutrition and taste well.
Claims associated with dysfunction and ease ...

Packaged Bakery Foods - China

"The packaged bakery foods category is expected to
maintain steady growth in coming years. Driven by the
continuous pursuit of healthiness, precision packaged
bakery products targeting different demographic
segments have the potential to grow, especially older
generations, following the rise of the 'silver economy'. In
addition, as traditional pastries keep ...
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Festive Foods - China

“Due to COVID-19, traffic restrictions undermine family
reunions and unveil booming me-time scenarios,
resulting in increasing spending on Western festivals
especially Christmas and Halloween featured with
hedonic atmosphere and demand on better-for-you
traditional festivals foods. Meanwhile, other long
holiday festivals, namely the Moon Festival has seen
opportunities in growing consumer ...

Consumer Snacking Trends -
China

“The snack market is expected to continue its growth
momentum after the pandemic, largely driven by
consumers’ habitual snacking and the pursuit of healthy
and quality products. Given an increasing level of
market specialisation and consumers’ mixed views
towards healthy snacking, brands are recommended to
leverage innovative flavours through free ...

Purchasing Food and Drink for
Children - China

“The release of the first children snack standard has set
the standard bar high for children food and drink
products, coupled with recent education reformation
towards promoting children’s holistic wellbeing, this
market is being increasingly valued by capitals and
enterprises. Facing scrutiny by ever knowledgeable and
health driven parents, opportunities ...
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