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December 2014

Pharmacy Retail - China

“The ability for a store to embrace the latest technology
innovation to provide seamless services and shopping
experience will become the key differentiator for
retailers to stand out while segmenting the consumer
based on their different behaviour and attitude would
make a pharmacy retailer more efficient. For large
players, designing ...

November 2014

Babycare - China

“The relaxation of the one-child policy in 2013 will result
in more newborns in the future. This coupled with
increasingly disposable income and growing
appreciation towards babycare products will foresee
growth of China’s blooming babycare market from RMB
4,283 million in 2013 to reach RMB 8,871 million in ...

October 2014

Men's Toiletries - China

“Men tend to shop for the toiletry products when they
have skin problems to solve. In addition, they expect
instant product efficacy in personal care. Brands should
take efforts to further educate Chinese male consumers,
in terms of the motivation of usage, expectation of the
product and the product usage ...
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