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Haircare - China

“International brands are continuously investing in
consumer education while Chinese brands are making
less effort in this aspect. But education is what Chinese
consumers need as they are not as sophisticated as
manufacturers think. The popularity of imported
products from South Korea and Japan also
demonstrates the importance of telling ...

Beauty Retailing - China

“Online shopping is supporting the growth of the beauty
retailing market and compensating for stagnating offline
sales. Concern about product authenticity does not
prohibit consumers from looking for products online,
even for premium products, because the wide selection
of imported products and competitive prices in online
stores are still strong ...
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