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Menu Insights - Brunch and
Afternoon Tea - China

“Western-style brunch and afternoon tea have started
becoming viral in China as each meal occasion has
garnered an incidence of around 70%. However, the
high penetration rate doesn’t translate into a mature
market given that both meal occasions are loosely
defined. In order to stand out in the fierce market ...

Menu Insights - Tea Houses 1H -
China

“Escalating pressure to attract more consumers and
from price mark-ups has slowed China’s tea drinks
market in 2019. In addition, COVID-19 has also rocked
the market, since the outbreak has adversely impacted
consumers’ purchasing power and temporarily wiped
out a few consumption occasions. In order to weather
the outbreak, brands ...
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