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Full Service Restaurants - China

“The full service restaurant market in China has seen a
decline in the rate of growth in recent years, impacted by
the slackened economic growth. However, the ever-
increasing consumer spending power still implies
growth opportunities for restaurants which are able to
cater to the needs of particular consumer groups.”
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Consumer Attitudes Towards
Food Safety - China

“Food safety in China is of growing concern, strongly
linked to weaknesses in the food chain from farming,
processing and preparation to serving. According to the
National Consumer Association, about 60% of the
39,082 complaints received about food in 2011 related
to food quality and safety issues. Most of ...
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Ice Cream Houses - China

“There is unmet demand for better-for-you ice cream
products, with consumers wanting to strike a balance
between health and indulgence when they consume ice
cream. Ice cream houses could tap into this segment by
actively offering and promoting their better-for-you ice
cream products or alternatives. ”
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On Trade Alcoholic Beverage
Trends - China

“It is much easier for drinks brands to stand out at on-
trade outlets than from out of crowded supermarket
drinks shelves. As competition in the market intensifies,
engaging more directly with consumers to develop
brand recognition and uptake will become even more
important for the alcoholic drinks industry, and on-
trade ...
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Fast Food - China

Sales in the Chinese fast food market more than doubled
over the 2007-12 period, to reach an estimated RMB1
trillion, fuelled by the growth of the economy and
consumer incomes and rapid expansion of leading
players in the market. However, the market remains
highly fragmented. The top ten operators only ...
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