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Food and Drink Retailing - UK Bottled Water - UK

“Food retailing remains highly competitive, but all the “There is a lot of scope for packaging innovation, to
evidence indicates that competition is moving away increase the convenience of these products for users,
from price. With almost perfect information in the make them more visually appealing and give them
market and most of the majors doing some form of price standout. Importantly, this would help position the
matching, we think that the competitive agenda will company as being more innovative and forward-
move to all the other key factors that ... thinking than its competitors.”

Online Grocery Retailing - UK

“Grocers can cultivate greater shopper loyalty by
encouraging cross-channel shopping: we think
consumers are more likely to stick with those shoppers
who are providing an integrated mix of supermarkets,
online and c-stores that caters to different shopping
missions.”

February 2014

Alcoholic Drink Packaging Trends
- UK

“While information on the label can be influential, the
actual feel of the product can also sway shoppers’
purchasing decision.”

January 2014
Cider - UK

“There are strong signs of longevity in the flavoured
cider segment and, with 49% of cider drinkers being
interested in flavoured ciders with unusual ingredients,
new flavours could help it to retain momentum.”
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