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In-store Experiential Retailing -
US

“The in-store shopping experience has been forever
changed. Moving forward, next-generation brick and
mortar retail experiences will be shaped by digitally
enabled technologies that will make the shopping
experience more efficient and inviting. Modern retail
concepts will emerge and entail increased emphasis on
cleanliness, atmosphere and community, and this in ...

The Circular Economy - US

“Alternative shopping options were not exempt from the
devastating effects of the pandemic. Despite consumers’
precautions due to the coronavirus, the economic and
environmental benefits of alternative options are
making them stand out from traditional retail. With the
rise of new ways of acquisition, opportunities among
new target segments and ...

Baby Durables - US

“The baby durables category faces some challenging and
changing times ahead as lifestyles shift and consumer
shopping behavior evolves. Younger consumers
continue to push off milestones such as marriage and
having children, causing a steady decline in the birth
rate year over year. However, for parents with children
and those ...

Consumers and the Economic
Outlook - US

“Despite COVID-19 putting a dent in consumers’
finances and morale, many still remain hopeful on their
financial situation going forward. A recovering US
economy, rallied by the availability of a vaccine, has
instilled optimism in many consumers during
tumultuous times. In spite of that, how well this
recovery can be ...

Children's Clothing - US

“The pandemic created some challenges and changes in
the children’s clothing industry. Parents are
reconsidering how many clothes kids need, indicating
the importance for alternate options, such as trade-in
programs. And when they do shop, more parents are
doing so online, not just for convenience but for safety.
At the ...

Drug Stores - US

“It’s a challenging time for drug stores. However, with a
global pandemic shaping consumer perceptions and
behaviors, including influencing more proactivity when
it comes to managing their holistic wellbeing, drug
stores have never been in a more prime position to
shine. The future of the drug store channel involves
offering ...

Convenience Store Foodservice -
US

“Convenience stores’ foodservice sales are suffering
during the pandemic due to far fewer drivers on the
roads and an increase in online and bulk grocery
shopping. Temporary halts of self-service foodservice
options also hurt sales in 2020. C-stores must recover
foodservice sales by stealing a page from restaurants’
playbooks and ...

Back to School Shopping - US

“No matter where school is taking place, the back to
school shopping season will always be a key time of year
for consumers and brands. The pandemic shifted how
and when consumers shop for school, as well as what
they’re buying. New needs emerged in 2020, driving
sales of items ...

Retailing and
Apparel - USA
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