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Mass Merchandisers - US

Nearly all consumers shop mass merchandisers and
growth is expected to continue, but loyalty is generally
low among mass shoppers, even among some of those
who shop the channel the most frequently. As pressure
increases from competition outside the channel, mass
merchandisers need to address evolving consumer
expectations in order ...

Grocery Retailing - US

"Given the essential nature of groceries, the industry
remains somewhat protected from outside influencers
that can cause wide variances in sales. However, food
deflation has put a damper on sales and squeezed profits
the past two years, causing some price wars. Channel
switching is frequent in the industry, as consumers ...

The Budget Shopper - US

"The majority of consumers practice budgeting, in some
form, with some doing so out of necessity and others
doing so as a way to save and plan ahead. Budget
shoppers are highly motivated by price, and will put in
the work to score a deal and find the best prices ...

Consumers and the Economic
Outlook: Quarterly Update - US

"The US economy remains strong and stable,
maintaining most levels it held last quarter. Consumer
outlook is still optimistic and positive, but differences in
age and income level reveal different motivations for
improving the current state of a consumer’s finances.
Few predict that their financial situation will change
much over ...

Watches & Jewelry - US

"Mintel predicts temperate growth for the watches and
jewelry market in 2017 and beyond. Since the last
issuance of this Report, jewelry stores have slipped
behind jewelry departments in terms of where people
buy items, while Amazon has risen to the top as a
primary competitor; the percentage of smartwatch ...

Retailing and
Apparel - USA
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