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Carbonated Soft Drinks - UK

“While the Sugar Levy is likely to impact heavily on CSD
sales, sugary variants in particular, there is marked
opportunity to move sugary CSD drinkers over to diet/
light variants. Low price and proving the flavour
credentials of these variants are key to encouraging
switching.”

– Alyson Parkes, Research ...

Soft Drinks Review - UK

“The major focus of the soft drinks market in recent
years has been on sugar reduction, in response to
consumer concerns about sugar and more recently in
preparation for the introduction of the Soft Drinks
Industry Levy. Sugar is not the only health factor
influencing the market though, with a ...

Attitudes towards Sports
Nutrition - UK

“Sports nutrition continues to enjoy growth thanks to it
having attracted a more diverse user group; however,
the category is facing intensifying competition from
mainstream foods embracing a high-protein
proposition. Demand for sports nutrition products made
with all-natural ingredients and those without sugar
highlight areas of focus for brands going ...

Added Value in Dairy Drinks, Milk
and Cream - UK

“While it might be tempting for supermarkets to renew
hostilities in their milk price wars as household
disposable incomes come under pressure, this could
prove a double-edged sword. Many shoppers see milk
price cuts as disadvantaging farmers and are
consequently prepared to boycott milk from a
supermarket seen to be ...

Cordials and Squashes - UK

“With some consumers showing concerns about both
sugar and artificial sweeteners, the category faces a
challenge in staying on the menu. Meanwhile, declining
alcohol consumption presents an opportunity for
cordials and squashes to reach a new audience.
However, the category’s current commodity status and
strong family appeal may impede this ...

Pub Visiting - UK

“Continuing to grow sales will be particularly important
to pub operators in order just to stand still in terms of
profits, given increased operating costs in 2017.
Household budgets also look likely to be squeezed
during 2017 by rising inflation, impacting on
discretionary spending in pubs. This will all make ...

The Leisure Outlook - UK

“Overall almost all the leisure activities covered have
seen increased visitation over the last 12 months which
is good news for the industry. It is hard to predict what
Brexit will mean in terms of consumer behaviour but it
does appear that it is driving more cautious spending
and not ...

Convenience Stores - UK
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“The convenience retail sector has enjoyed a strong
period of growth but for the first time in a number of
years there are clouds on the horizon. Rising food
inflation is likely to see greater scrutiny placed on the
price premium often associated with convenience
stores.”

– Nick Carroll ...

Baby Food and Drink - UK

“Seeds of change – which could revolutionise the baby
food and drink retail landscape – have been planted by
the discounters. 2016 saw Aldi extend its offering
dramatically and Lidl make its first venture into this
category. If this evolving presence is well-received by
parents this could curb future price ...
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