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Car Purchasing Process - China

“Car financing is finding greater acceptance among
consumers now than before, while car makers and
dealers are focusing more on brand building through
improving their consumer service and advice, both
through sales outlets and online, as well as focusing on
their brand experience beyond just the cars themselves.”
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Car Retailing - China

“It is imperative to apply different strategies to different
target groups as they are different in their attitudes
towards car purchasing and retailing. The 4S model
needs to change if it is to remain competitive in this ever
changing market environment, where online purchasing
is starting to emerge as a ...
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