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Teens' and Tweens' Technology
Usage - UK

“Mobile devices are the focal point of teens’ and tweens’
technology use. Smartphones are firmly on top with
eight out of 10 children using them, with tablets edging
out laptops for second place. Along with this has come a
high degree of engagement, with mobile-focused social
media networks Instagram and ...

Social and Media Networks - UK

“The smart phone camera has become the primary way
content is shared on social media. Mobile live streaming,
Stories-like features and camera effects have become
part of the standard repertoire of features of social
media networks. Platforms are looking for new ways to
differentiate themselves, leading networks away from
their ...

The Connected Home - UK

“Companies are hoping that voice control will help
connected devices make sense for consumers. Although
the concept is unfamiliar to many, consumers are open
to the idea. The relatively rapid adoption of voice
controlled speakers suggests that voice control is here to
stay. On the other hand, security vulnerabilities
continue ...

Mobile Phones - UK

“In the context of a slowing smartphone market,
manufacturers’ upgrade programmes can help gain
valuable control of the smartphone distribution market,
which has thus far been mostly in the hands of operators
and specialist retailers. Moreover, such programmes can
increase switching costs and further foster brand loyalty
by leading customers ...

Digital Trends Spring - UK

“The smartphone market can no longer rely on new
owners for revenue growth, particularly as new entrants
are now most likely to be over-55s, who are usually more
price sensitive. This means that, more than ever,
handset manufacturers need to provide existing
smartphone owners with compelling reasons to upgrade
their ...

Technology - UK
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