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Lifestyles of Gamers - China

“New technology and fierce competition are accelerating
innovations and the development of the online gaming
landscape. With increasing collaboration and
engagement of other cultural elements and commercial
scenarios, playing online games is no longer just for
‘goofing around’ and time-killing, but more as a way of
creation, exploration and expression ...

Marketing to Men - China

“Marketing to men is no longer in a conventional sense
highlighting men’s power, but rather empowering men
to challenge the prevailing social norms and give
themselves the space to adopt new roles and behaviours.

Marketing to Modern Women -
China

“Modern women are no longer bound to the ideal image
of being a ‘Superwoman’, with regard to the right age to
get married, achieving the delicate balance between
work and home life, and always looking perfect. Instead,
defining a career path and creating more ‘me moments’
to achieve personal pursuits ...
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In an era of change and new lifestyle trends amid the
uncertainty of COVID-19, with gender ...
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