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Consumers and the Economic
Outlook: Quarterly Update - UK

"Mintel's key measures of consumer confidence show
that people are still wary. Although the improvements in
sentiment that accompanied the end of the income
squeeze have been sustained, 2015 has been a year of
consolidation, rather than one of soaring consumer
spirits. Earlier in the year, the election added ...

Digital Trends Winter - UK

“Technology brands are eager to demonstrate that new
smartphones, tablets and hybrid laptops are more
practical and more powerful than ever before, as
consumers become more inclined to mirror their online
behaviour across all three device formats.”

Children's Online Spending
Habits - UK

"The concept of pocket money has changed significantly
over the last ten years as children in a digital world wish
to spend their money online, whether by purchasing
clothes or playing online games. Among children who
spend money themselves online, two out of five are now
spending the majority of ...

Online Gaming and Betting - UK

“Technology trends and the evolution of player
preferences towards instant-outcome opportunities
point to a future in which online gaming and betting
becomes a faster-paced, product-focused and much
more personal experience.”

– David Walmsley, Senior Leisure Analyst
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