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Fashion Online - UK

“As consumers have become more accustomed to
shopping for fashion online their expectations have been
raised and retailers will have to invest more in the online
shopping experience to drive sales. Delivery is becoming
a key online battleground and the use of delivery passes
and more dynamic delivery options could ...

Womenswear - UK

“The womenswear market has slowed considerably in
the past year and trading conditions are set to become
even more challenging, as retailers are forced to pass on
rising cost prices to consumers. Consistent sizes and
better-fitting garments have been identified as the
improvements women would most like to see at ...

Footwear Retailing - UK

“Fit remains a big issue in footwear, with many people
wanting more retailers to offer help to find better fitting
shoes. Wearable technology has become increasingly
apparent in the footwear sector and it has the potential
to revolutionise the future of footwear as smart shoes
look to improve fit as ...
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