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Vitamins, Minerals and
Supplements - US

“While vitamin sales are robust, there are a few factors
that could contribute to a decline in the category. As
consumers continue to eat a healthier diet, the need for
a separate supplement could be eliminated.
Additionally, negative press about the quality and
necessity of vitamins could erode usage and ...

First Aid - US

“The first aid market is expected to grow steadily into
2018. To accelerate market growth, companies should
focus on the needs of aging consumers, better engage
with low-product usage groups like Blacks and
Hispanics, and encourage consumers to be more
prepared to treat injuries, especially on-the-go.”

Gastrointestinal Remedies - US

“Despite the prevalence of gastrointestinal issues, the
market of branded gastrointestinal remedies is up
against several challenges. Sales of private label brands
are eroding national brand sales, and consumers are
taking a more proactive approach to their health.
Creating a relationship with consumers could help to
increase brand loyalty and ...

Marketing Health to Women - US

“Women seek solutions to live a healthy life, indicating a
need for products that help them to be proactive about
their healthcare. Education among key consumer
groups, such as lower income as well as Black and
Hispanic women will be imperative, especially as
implications from the PPACA roll out.”

Health and
Wellbeing - USA
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