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果汁果汁 - China

“在市场销量不断萎缩的大环境下，可持续性升级消费是
保证包装果汁市场未来增长的关键。以冷压和非浓缩还原
等全新形式生产的优质纯果汁已在中国市场上出现，但仍
需进一步发展。无论是100%纯果汁，还是非100%纯果
汁，公司和品牌都需要强调产品的健康益处。聚焦就餐场
合对提升饮用频率至关重要。”

– 李蕾，研究分析师李蕾，研究分析师

咖啡咖啡 - China

“中国咖啡市场创新不断，更年轻一代的消费者对咖啡更
感兴趣，因此该市场将保持迅猛增长的势头。一方面，消
费者看重安全性和正宗性，出于健康考虑会控制糖分的摄
入量；另一方面，情感因素可以有效地带动饮用量的增
加，追求纵享的消费者依然偏爱来额外成分带来的浓郁口
味。国际品牌开始本地化，本土和新兴品牌表现强劲，市
场竞争趋于激烈。品牌将前所未有地面临竞争浪潮中的跌
宕起伏。”

– 吴丝，研究分析师吴丝，研究分析师

Juice - China

“Under a shrinking volume market, sustained trading up
for packaged juice is fundamental for future market
growth. New interpretations of high-quality pure juice in
the forms of cold-pressed and NFC have emerged in
China yet still need further progress. Companies and
brands may also highlight consumption benefits and not
just ...

Coffee - China

“Strong growth momentum of China’s coffee market is
likely to continue with blossoming innovations and
rising interest from younger consumers. Consumers, on
one hand attach great importance to safety and
authenticity and try to limit sugar intake for health
reasons, while on the other hand, emotional triggers
effectively drive greater ...

西方烈酒西方烈酒 - China

“相比啤酒和中国烈酒（白酒），中国消费者饮用西方烈
酒的频率通常非常低。但不同种类西方烈酒的渗透率实际
上并不是非常低。这一发现表明公司和品牌应重点向消费
者宣传各种适合饮用西方烈酒的场合，以提高消费频率、
鼓励试饮和趋优购买其他类型的酒精饮料。”

– 李蕾，研究分析师李蕾，研究分析师

餐饮娱乐渠道酒精饮料餐饮娱乐渠道酒精饮料 - China

“在消费者对健康日益重视的大环境下，中国餐饮娱乐渠
道酒精饮料市场持续走低。品牌应尝试将酒类产品与现代
和健康场合相结合，以推动更多的点购。消费者不断寻求
在家中无法复制的新奇体验，因此，特色自制酒精饮料可
能是另一个机会点。”

– 陈杨之，研究分析师陈杨之，研究分析师

Western Spirits - China

“Western spirits in China generally have very low usage
frequency compared to beer and Chinese spirits (ie
Baijiu). However, the penetration of different types of
Western spirits are actually not very low. This finding
suggests companies and brands’ education should focus
on telling consumers the various occasions that Western
spirits ...

On-trade Alcoholic Drinks - China

“China’s on-trade alcohol market is undergoing a decline
due to consumers’ rising health concerns. Brands should
try to associate their alcohol products with modern and
healthier occasions to encourage more orders. There can
also be an opportunity for special home-made alcoholic
drinks as consumers continue seeking novel experiences
they cannot ...

Drink - China
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