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K BH5dn - China Home Accessories - China
“SEFFEIERERR , KEMULERGZAT , K& “Home has become a place more than just a roof
THBREENAIRE] , RINH D HRIGREE E S AN ETERE overhead to Chinese consumers and the majority have
FKEE , FReEEAMIE. Bt , 14T EIERESE acknowledged that proper decoration can create
BERBENBET ISR MENITER |, oo/ttt relaxing ambience and enhance the living condition.
SR, FEX BIRRAEMSE , SSHAThEEFMEM PL SR HE Therefore, Chinese consumers now are more willing to
EFEENE, IHAERERTNZRATREE, EX invest in adding a personal twist to their living space,
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BIFZTEEL - China Innovative Retailing - China
‘RENZIEICERENTRK , FEMIMRHN A8 “The application of technology in retail can only prosper
FEEYARE. EHEEEERRSMER , FEW R when consumers’ needs are kept in mind. Consumers
KRATRERI AR, RINERATHESME LS. MNsEE crave entertaining and exciting experiences and want to
BRI AW T A, MERRRKTV, B3ERN. “Eia make their purchasing decisions as convenient as

EF /BRI MEREEOTLRBIEREMDEHK , possible. Pop-up stores are an effective tool to
IBEBEEAN . =M ER |, XEMER NITZ B W strengthen companies’ sales and marketing capabilities.
HFEEN. BT EEHX AOZHEdEM =] Mini karaoke booths, vending ...
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Convenience Stores - China

“The convenience store sector has maintained vibrant
double-digit growth, even at a challenging time for
brick-and-mortar retail, thanks to consumers’
continuous pursuit of time efficiency, availability, and
instant fulfilment. Ready meals and freshly made
beverages in c-stores are winning over Chinese
consumers as they provide a quick and economical
option ...
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Attitudes towards Luxury - China

“With the Chinese luxury market maturing, Chinese
consumers are now seeking help from luxury brands to
make a personal statement that shows their unique
identity and better reflects their personality. Going
forward, luxury fashion houses will need to have
strategies in place to capture the rising younger luxury
consumers with ...
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